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INTRODUCTION .

Agricultural production and marketing have changed signifi-
cantly in the last two decades. Rapid adoption of genetic and
technological developments has allowed a decreasing number of
farmers to produce an increasing amount of commodities. Market
institutions have necessarily changed in structure and operation.
A by-product of changes in production and marketing of agricul-
tural commodities has been the growth in volume of information
available to farmers. :

The mass media, especially the broadcast media, have tradi-
tionally been farmers' main source of market price information.
In view of the changes that have occurred in agricultural market-
ing, the question arises as to how well Wisconsin's broadcast
media are serving their farm audiences.

Dbjectives of the Study

-~ The main objective of this study was to determine what
Wisconsin's 92 AM and 107 FM radio and 18 television stations
were providing as agricultural market information programming.
Specifically, this study sought to determine the timing, frequen-
cy and completeness of agricultural market news reports carried.

In addition, data were wanted on the sources of market price
information, advertising income and sponsorship of market news
programs, staff assigned to agricultural news programming,
broadcasters' understanding of marketing terms, and audience
.studies conducted by stations. As a result, this report is
divided into four major sections: agricultural market news program-
ming, frequency and completeness of commodity reports, sources of
market news information, and agricultural news staff.

Method *

Data for this report were collected in two phases. The first
consisted of a mail survey of all licensed statinns operating
in Wisconsin. Three mailings initiated between March 15, 1968
and April 72, 1968 resulted in completed returns from 50 AM(54%),
46 FM(43%) and 9 TV(50%) stations. Other attempts were made, ,
using an abbreviated questionnaire and finally the telephone, until

data were obtained for all Wisconsin stations.

‘The abbreviated questionnaire sought information on only
timing, frequency and completeness of market reports. Broadcast
area maps were obtained for all Wisconsin radio and television
stations to determine density of availabie market news. This
second phase of surveying included mailings on December 17, 1968
and February 11, 1969 with telephoning completed by the end of
February. S S o

- Those parts of this report which use combined data from both
phases of the survey are so identified. Obtaining data from all
{isconsin stations 'did not appreciably alter findings from analysis
m13C n-stations -did , _ ,
ERiC~the,F1Fst.phase data. - o - '

IToxt Provided by ERI



Description of the Responding Stations

_ Eighty percent of the AM returns were from medium power
(1-5KW); 18 percent from low power (.25-.5KW), and 2 percent
from high power (10 or more KW) stations. The responding FM
stations were mostly (50 percent) low power (2.5-20KW), while
32 percent were medium power (21-70KW), and 18 percent were
high power (71 or more KW). The nine responding Wisconsin
television stations included four high power (201 or more KW),
three low power (28-99KW) and two medium power (100-200KW).

The station representative completing the questionnaire was
usually the farm director or the program director. Twenty-eight
percent of AM, 29 percent of the FM, and five of the nine TV
respondents were farm directors. Twenty-three percent of the
“AM and 30 percent of the FM respondents had been in their present
job 1-2 years; while 21 percent of the AM and 33 percent of the
FM respondents held their present position for 17 or more years.
Four of the nine TV respondents held the same position for 3-4
years, while none had held their position for nine or more years.




AGRICULTURAL MARKET NEWS PROGRAMMING

The numbers of Wisconsin stations giving farm and market

‘news were 79 percent (73 of 92) of AM, 56 percent (60 of 107)

of FM, and 61 percent (11 of 18) of television stations based on

2 100 percent accounting of all Wisconsi: stations. However,

data received from the 77 radio and TV stations that broadcast
market news and completed the long form questionnaire were used
for most of the tables in this report,

Amount of Agricultural Market,Negs_ftﬁgrammjng

Table 1 shows the amount of time Wisconsin broadcast media
devoted to agricultural programming, including market news reports,
during a typical weekday. Most AM and FM stations devoted one-
half hour ‘or less to agricultural programming. The similarity
in amounts of time devoted by AM and FM stations is probably
due to simulcast broadcasting of agricultural news on stations
owned by the same parent company.

Television stations generally had early morning or noon
agricultural news programming which was either short, 15 minutes
or less, or long, 40-60 minutes.

Table 1
Percentages of Wisconsin Radio and TV Stations by Time
Devoted to Daily Agricultural News Programming, 1968

—_—
Minutes per Weekday {N=43)

1-15 27.9% . 36.7%

T FM
AN=29)

16-30 23.3 36.7
31-45 2.3 - .
46-60 | 9.3 - 40.0
61-75 - 4.7 3 .
76-90 | . 1.6 10,0 :
91-105 | - . .
106-120 D 6.7
120 or more | 9.3 ;f;fr _€.7 -
Total S 10000 100.0  100.0




Market news reports used a large percentage of the time
allotted for agricultural news programming, as indicated in
Table 2. The typical Wisconsin AM station broadcast nine or
more minutes, while over one-thii'd gave 17 or more minutes of
market news, usually 5-6 minutes daily. However, one-third.
of the FM stations did give 15 or more minutes of market news.

Table 2

Percentages of Wisconsin Radio and TV Stations by Time
Devoted to Daily Agricultural Market News, 1968

- ’ TAM CFM TV
Minutes Per Weekday N=43 |=5
1-2 Minutes - : 3.4%

3-4 | 2.3 - -
5-6 | ‘ 23.2 48.3 | 60.0
7-8 S 4.7 - .
9-10 16.3 | 10.3 -
11-12 2.3 3.4 ‘ =
13-14 | - i - -
15-16 : , 14.0 13.8 -
17 or more - 37.2 207 -
Total 100.0 1n0.0 . 100.0

TE1EV1S]DH stat1ans devoted six minutes or less per day to
market news. This is enough to give cash and futures prices for
_ grain and livestock for terminal markets and perhaps one or two
‘local markets. Television stations broadcast the market news only
once daily. :

Weekly Schedule of Market Reports

Almost all radio and television stations with market news
carried these reports five or six days per week. Only five
percent of the AM and no FM or TV stations carried mariket
programming less than five or more than six dcys weekly. While
more than half of the AM stations broadcast market news six
days, 39 percent broadcast five days a week. FM stations split
about evenly between five and six days of broadcasts, while

,tETEv1s1an stations favared a five day schedule.
Q




Table 3
Number of Days Per Week Wisconsin Radio

and TV Stations Carried Agricultural
Market News Programming, 1968,

o ) ) - AM  FM
Days Per Week (N=43)

Less than five days 4.7% - -

Five days 39.5 48. 3 80.0

I —f
N <<
—

Six days 51.1 44.8 20.0
Seven aGays 4.7 6.9 , -
Total 9 : 100.0 100.0 100.0

, About 90 percent of the AM and FM stations gave market news
three or fewer times daily, Monday through Friday. Forty-four
percent of the AM stations carried two reports daily, while
FM andTTV stations favored single daily reports, as shown
in Table 4. :

Table 4

Times Per Day Market News Reports Were Carried by
Wisconsin Radio and Television Stations, 1968.

= — o e i = - e ———— _'Q_M“:_iri —— e FM e S — e ——
Times Daily - (N=43) (N=29) (n

One 25.69 " 48.3% 100.0% -

Two 44,2 - 20.7 B
Three , 20. 20.7 )
' 4 6.9 _ =
Five o . ' 2. |

y4 3.4 , =

9
7
3 - -
3
0

Total S 100.0 100.0 100.0




Daily Time Periods When Market News Broadcast

_Data obtained from all 73 AM stations carrying market n
Table 5, show how the reports were distributed.

The noon period was the most popular for market news,
with 6 a.m. ranking a close second. An important point is t
the noon markets are probably too late to be useful to most
farmers on the day of the broadcast; yet this hour attracts
most broadcasts.

Tabhle 5

Weekly Distribution of Market Broadcasts by
73 Wisconsin AM Radio Stations, 1968-69

Time Sun. Mon. Tues.. Wed. Thurs, Fri. Sa
5:00 a.m, 1 14 16 16 16 16
6:00 a.m. 4 42 44 44 h 44 44 2
7:00 a.m, 2 1 13 13 13 12
8:00 a.m. 1 3 2 3 3 3
9:00 a.m. 0 4 4 4 4 3
10:00 a.m. 0 3 4 3 4 3

- 11:00 a.m. 0 10 10 10 10 10

12:00 p.m. 8 56 54 56 54 55 2
1:00 p.m 1 4 4 4 4 4
2:00 p.m. O 1 1 ] 1 1
3:00 p.m 0. 1 1 ] 1 1
Dther 0

. The pattern for FM radio stations was similar to AM and
presented in Table 6. Sixty of the state's 107 FM stations
broadcast market news. Approximately 70 percent of the FM
stations broadcast market reports at noon and 50 percent had
a report between 6:00 a.m. and 7:00 a.m. L



About 10 percent of both AM and FM statignP brﬂadcast market
reports during some other time s]et These reports were usually
between 5:00 p.m. and 7:00 p.m. and were part gf reguiar news

programs.

rad1@rrrﬁé$t FEPBTtS were g1ven dur1ng the noon hGU?, w1th none
scheduled from 7:00 a.m. to 11:00 a.m. Eleven of the state's 18

Dperat1ng te?ev151gn stations broadcast market news.

‘Table 6

Weekly Distribution of Market. Ergadgasts by
60 w15c0n51ﬁ FM Radio Stations, 1968- 69

Time Sun. Mon. Tues. Wed. ‘Thurs; CFri. Sat.
5:00 a.m. O 8 10 10 10 10 6
6:00 a.m 4 31 31 31 37 31, 23
7:00 a.m. 2 11 12 13 12 12 6
8:00 a.m 0 1 0 1 1 1 0
9:00 a.m 0 1 1 ) 1 1 0

10:00 a.m. * 0 3 3 3 3 3 1

11:00 a.m | 0 9 9 9 9 9 3

12:00 p.m. 4 44 44 43 43 43 20
1:00 p.m. 1 3 3 3 3 3 1
2:00 p.m. 0O ] B ] 1 1 0
13:00 p.m. 0 1 B 1 1 1 0

“Other 0 7 7 7 7 7 1

-~ As shown in Table 7, seven of the eleven stations gave
market news at noon. One station gave a summary of market news
for the week on Sunday at 9:30 p.m. No television station

 gava market news on: Saturday and on1y twa on Sunday

O




.Table 7

Weekly Distribution of Market Telecasts
by 11 Wisconsin TV Stations, 1968-69

Time Sun Mon Tues Wed Thurs Fri Sat
5:00 a.m. 0 1 1 1 1 1 0
6:00 a.m 0 2 2 2 2 2 0
7:00 a.m 0 0 0 0 0 0 0
8:00 a.m 0 0 0 0 0 0 0
9:00 a.m 0 0 0 0 0 0 0
10:00 a.m 0 0 0 0 0 0 0
11:00 a.m. 0 1 1 1 1 1 0
12:00 p.rﬁ. 1. 7 7 7 7 7 0
1:00 p.m 0 0 0 0 0 0 0
2:00 p.m 0 0 0 0 0 0 0
3:00 p.m. N 0 0 n 0 0 0
Other 1 0 0 0 N 0 0

The concentration of market reports in the 5:00-7:00 a.m.
and noon hour slots for AM, FM and TV stations is in line with
earlier Wisconsin studies and findings concerning the times
farmers want to hear market news. A 1967 survey conducted by
the National Association of Farm Broadcasters indicated that
nationwide, 49 percent of the farmers wanted to hear market
gepnr?s before 7:00 a.m. while 52 percent preferred the noon

our, ; : :

Ways Agricu]turaT'Markét News 1is Reported

-Most agrisu]tura1 ‘market news . rEpcrts are given as part
.0of ‘a regular morning or noon hour farm program by one-half
~0f the AM, 70 percent of FM, and four or five television
stations. Ten percent of the AM stations. give market news as
part of reqular naﬁ;agricuItura1 news pragrams, while another

1Nat1ﬂna1 Assaciation of Farm Brgadcasters, "The First
Medium-aFarm Radia," 1967 -




10 percent air market news as sepaféte spots. The remaining AM
stations use a combination of the above methods for reporting
agricultural market news.

Table 8

Ways Agricultural Market News is Broadcast
by Wisconsin Radio and TV Stations, 1968

, o ’ “FM
Broadcast Methods N

0)  (n=29)

Part of Regular : ‘ .
Farm News Program E 52:.5% - 69.0% . 80.0%

Part of Regular |
Non-Farm News Program 10.0 6.9 20.0

Separate Spot , .
Announcements - . 10.0 10.3 -

Combination of Methods - 27.5 __13.8 -

Total  100.0 100.0 100.0

Spot or very brief market reports were reported one to
four times daily by seven AM, three FM, and no television
stations. ' '



FREQUENCY AND COMPLETENESS OF COMMODITY REPORTS

Wisconsin broadcast media appear to be providing rather
complete reports on most common classes of 1ivestock. A1l radio
and television stations reparting market news gave cash pr1ces for
market hogs, cattle and lambs. ATthough there was wide variation
as to how many times per. day these prices were given, all cash
livestock pr1ces were g1ven once and Frequent]y two or three
times daily.

| | / |
. Nearly a11 stations completing this section of the questigna
naire, gave price information for all grades of livestock. Cash

grain, milk and dairy products, specialty crops, and commodity
futures: prices were less frequently reported, and then usually.
~only the. tcp gradés, c1asses or manths ' :

Table 9 shows the frequency and completeness of commodity
reports by Wisconsin AM radio stations. As expected, livestock
prices were reported most often. Market hogs, fed cattle,
slaughter lambs, dairy cattle. Far slaughter, feeder cattle and
feeder hags were reported at least once daily by most AM
stations giving market reports. The AM stations that gave the
livestock markets two or more times daily Qutnumbered thase
that gave the markets only once daily.

Most stations gave all grades of livestock rather than
just the top grades. Stations giving all grades outnumbered
the "top grades only" stations by 3 to 1. This situation did
not hold for futures market prices. Less than 15 AM stations
reported the futures prices. Grain futures were reported more

frequently than Tivestock futures and were given usually unce
da11y , ,

, - The~ s1tuat1cn fcr frequency and campieteness of FM :Dmm§d1ty
reports was quite similar to that for the AM stations. This was
expected because many FM market reparts are 51mu1cast from the
parent AM station.

: Livestock reparts predgm1nated W1th FM statinns and were
rmest commonly given once daily. Whereas AM stations split
- about equal as to once or twice- da11y reports, the FM once
- daily reports autnumbered the tw1¢e da11y reports by almost
2 to 1. o -

: Anathev key d1Fference between AM. and FM 3tat1ans was that
about one-third more FM stations gave future market reports.
The number of FM stations giving beef futures was almost twice
the number of AM stations, 16 to 9. A greater proportion of the
FM stations also tended. to: give all months for beef futures.
However, most FM stations gave grain and other commodity futures
prices for chy the F1rst three manths, ‘as shcwn 1ﬂ Table 10.

Te1ev1s1on stat1ons a1sa gave heaviest emphas1s to 1ivestock
repnrts Most reports were given . once daily, usually during the
~on hcurir Futures markets reports-were given by 1 to 3 stations,
[R&Cpending on . the cammadity, w1th corn futures g1ven most frequentTy




Table 9

Frequency and Completeness of Commodity Reports Given by
Wisconsin AM Radio Stations, 1968-694

Frequency ~ Lompleteness

Daily reports  Less than daily A1l Top
, times per day ~ times per week Grades Grades
Cash Prices 1 2 3 more 1 2 3 more

47
44
46
37
43

Market hogs 27 25

- Fed cattle _ 27 24
Slaughter Tambs 27 24
Feeder hogs 21 20
Dairy cattle _ 26 20

slaughter ;

Feeder cattle 23 18
Poultry 16
Eggs 23
Grain 19

S Mtk S
. Cheese 1
Vegetables
(seasonal)
Fruit (seasonal)
Tobacco (seasonal)
‘Honey
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Futures Prices

Wheat 1
- Corn N
Oats 1 -

- Rye. _
Soybeans
- . Beef
Hoas :
‘Pork bellies 4
Eggs - . - o
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-2Not all stations reporting market news completed this section
- of the questionnaire or all parts of this section. Therefore,
frequency and completeness responses may not be equal.
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Table 10

Frequency and Cemp1éteness aF-CammgdﬁtyfREPGPts Given by
' Wisconsin FM Radio Stations, 19682692

_Erequengy_i - Completeness

Daily reports Less than daily All Top

times per day -~ times per week Grades Grades
Cash Prices 1 2 3more 1 2 — -
31 21
31 21
28 21
25 /
29 1

Market hogs 30 16
- Fed cattle 30 16
~Salughter Tambs 28 1

Feeder hogs 16 1

Dairy cattle 27 1

slaughter

Feeder cattle 17 1

Poultry ' 14
Eggs — 29

Grain 24

Milk 5

Cheese : 18

Vegetables

(seasonal) ,

Fruit (seasonal) 0

Tobacco (seasonal) 2

Honey 0

B

O L 1 e
Lol i O %

— - Y PO

|leco CoOD0O0ODOoD O0O0OO
" |
Bl 2 IS e < S
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A1l = 1st 3

Futures Prices - 1 |
' ' | __Months Months

Wheat

Corn’

Oats

Rye

Soybeans
Beef -

Hogs

Pork bellies

Eggs - o

- [ . ™ " 1
O NN W W Wb

L el ol el el ol et
lmwooa~Novoo
N e T r e

Lo T e R R R
-

Aot all stations reporting ma?ket”ﬂewsjcgmp1eted this section
of the questionnaire or-all parts of this section. Thus, the
frequency aﬁd.CQmP1EtEﬂESS.?ESpUn§ES may not be equal.




Table 11

Frequency and Compieteness of Commodity Reports Given by
Wisconsin Television Stations, 1968-6902 '

Freggenqg - Completeness
Daily reports Less than daily A1l Top
times per day times per week Grades Grades
cash Prices -~ 1 2 1V 2 3 —
Market hogs 6 3 T 0 1 6 4
- Fed cattle 5 3 T 1 0 6 3
Slaughter Tlambs 7 1 1 0 0 4 5
Feeder hogs 2 1 1 0 0 2 ]
Dairy cattle: 6 2 1 0 0 6 - 2
‘slaughter 7
Feeder cattle 2 1 1T 0 0 3 ]
- Poultry 1 0 0 0 0 0 0
Eggs 3 2 0 0o 1 4 1
Grain 1001 0 0 1 1 1
- Milk 0 0 0 0 0 0 0
Cheese 0 0 0 1 0 2 0
Vegetables 0 0 0 0-0 0 -0
(seasonal)
Fruit (seasonal) 0 0 0 n 0 0 0
Tobacco (seasonal) 1 1 0 0 0 1 1
Honey 0 0 0_0 0 0 0_
Futures Prices 1 2 A1l 1st 3
- R Months Months -
Wheat 11 0 0
Carn 2 1 0 2
Dats T 1 0 1
Rye 1T 1 0 1
Soybeans 2 .0 0 2
- Beef - 2.0 1 1
Hogs 0 0 0 N
Pork bellies 0 0 ] n
EGQS ' I _ 0, ;1,' _ - 0 0 -

. aNat all stat1gn5 repcrt1ng market news cgmp1eted this section
of the questionnaire or all parts -of this section. Thus, the
- frequency and cgmp]eteness responses may nat be equal.

13



Most 5tat1DnS gave all gradas for ﬁash prices, but futures

in Tab1e 11.

Outlook Information

~ Outlook information includes crop and livestock production
"estimates prepared by federal and state agencies to give some
indication of expected production over a period of one to

several months. This information is a useful predictor -of“prices
farmers can expect. This kind of information is generally
released on a monthly basis by USDA and the H1Scan31n Statistical
Reporting Serv1ce :

Of the 43 Wisconsin AM radio stations completing the long
questionnaire, 36 percent broadcast outlook information. Seven-
teen of the 29 FM, and -three of the five television stations
reporting market news carried outlook information. Those stations
reporting outlook news gave both livestock and grain estimates.

Anticipated Receipts

Anticipated market rece1pts are the estimated shipments of
‘livestock to the various terminal markets. Since this study
was completed, the Chicago terminal market for 1ive hogs and
cattle has closed. Although shipments to the terminals follow
a definite pattern, usually heaviest at the week's start, these
estimates help the farmer plan when and where to sell.

About 80 percent of the AM, 45" percent of the FM and 40
percent of the television statians giving market news broadcast
estimated receipts. Most frequently anticipated receipts were
reported for the Ch1cagﬂ, Milwaukee and St. Paul terminal markets.

ADens1ty QF Market Brgadcasts

, Frequency and camp1éteness of market rep@rts is one way of
measuring the density or volume of market price:-information reach-
ing Wisconsin farmers. Another way is to consider the number

of market broadcasts reaching the different areas of the state.
A1l Wisconsin stations reporting market news completed broadcast
‘area maps which indicated -the usual range of their coverage.
From -these maps -a mastpr map was made tc shaw the aver1ap in

--market news.

‘The dens1ty QF market 1nfarmat1an DFQVTdEd by w1scans1n AM _

FM and TV stations is presented in Figures.1, 2 and 3. Counties
reached by station's market news broadcast were recorded and the
~density map made from the- camp]ete tally of all stations. A
county was counted as receiving a station if the broadcast
perimeter penetrated its boundaries by any amount. The figures
- wWithin a county's border should not be interpreted as the numbér“*

of market braadcasts ava11ab1e to a11 farmers in that cuunty

In view af the w1de var1at13n in strengfh of broadcast

..signals due to ‘environmental factors and. individual receiver, =

‘L‘se den31ty maps are’ cn?y crude apprax1mat1ans af the true




availability of market reports in different parts of the state.
In addition they do not reflect the impact of market broadcasts
by stations in contiguous states. However, the maps do indicate
important differences between AM, FM and TV stations.

. Figure 1 shows that the density of market news from AM
stations was the greatest in the most populous areas of the state.
Adams and Washington counties received market news broadcasts
from 20 AM stations compared with 3 for Douglas, Iron and Florence
counties. -7 ’

Leading beef and dairy producing counties such as Dane,
Marathon, Dodge, and Clark were also near the top in density of
AM market reports. . Dodge received reports from 19 stations,
‘whiie Clark, Dane and Marathon, respectively, received 18, 17
and 14 stations. Grant, another leading cattle county, received
reports from 9 stations but bordered Dubuque, Iowa which is.a
market center. ) ' ’ ’ '

The top hog producing counties of Grant, Lafayette, Dane,
Green and Rock received from 9 to 17 stations that broadcast ,
market reports. Once again, the influence of the border states

makes the number of stations somewhat Tower.

. The northern tier counties receive the lowest number of

broadcasts. However, considering the number .of livestock produced
and the number of markets, most counties probably received market
reports in line with their production. S

‘The number of FM stations reaching the different counties
is shown in Figure 2. Once again most livestock producing ’ .
areas received 10 or more stations. Adams, Juneau and Fond du Lac
-counties Jed with 18 FM stations providing market news,  Vilas
- county apparently did not get market reports by FM radio.

~The important thing to note from the FM density map is that

~the number of FM stations.either equalled or exceeded the AM
stations giving market news in the lower population livestock
producing areas of the state.  In the southwest and upper )
one-third of the state, FM stations giving market news generally

outnumbered the AM stations. The FM stations were generally fewer

in comparison with AM stations near the border states.

-~ The density of television reports was heaviest where the

urban centers .have originating stations. Waushara county received

~broadcasts from eight stations while Douglas, Burnett, Bayfield
and*Ash?and-céunties;re:eived.naiteievisian,market,rep@rts-From.,

- Wisconsin based stations. Minnesota stations filled this void

although the 1imited number of livestock markets in the area

1di;tatéd;af1QWEﬁ;deﬁSitykef;rgpgrtsf»

~As shown in Figure .3, the southern and central livestock and

fgrainwptaducingﬂregiéhs;weﬁe_SEPVEd-main1ytby*wiscénsinfstatiahs;
The western livestock area is -under the ‘influence of the -Minne- -

_stations.to serve that part of Wisconsin

apolis terminal marketSjaﬁd{séfit}ﬁs;praﬁtica1;Faﬁ‘thé,Minnesgta_7 'f-?




BAYFIELD

R R 4 1 3 |vias
WASHEURN | SAWYEHR

BURNETT ?

7; POLK o , - -9 1 5 MAF
S - [BarrRoN T

RUSK

T g | W

gANGLAD

] e TA‘I‘L;DI?\‘ : . 11 ' , o OCONTO
ST CROIX  [OUNN I 12 |';gafH{3re -
7 : 12 12 - CLARK ) _]_Ll E
FIERCE :

EAU GLARE | | _ 16 T ‘ ~/Q00R">
EEE;N 1‘-" 18 5o [FoRTacE g J KEWAU=-/

EPIN - : |wooo DRTAGE - - | WAUPAGA - - | EW

- f—g BUFFALO - |TREM= o 1 -

DLITAGAMIE NEE
PEA=-

e | L 1L| 1 . ééiﬁﬂ 114
10 o Y7 s A

wgi%iﬁ'é - ‘\;VI]’]NEEAGE’i Galé":l"; MANIT ngs

crosse | 1 [V s MARGUETTEJGREEN 15 38 16 .
e r 15 ?17@935?4 . ‘17 ) |

Mﬁwffmé :

~ |ineTon jreE

_ 192014/

. [rrcrson [WauKEsHA MIL{
17 . 13 A S

REE! Ko WQL\NERTH TRAGINE _ 7 '

) ngNBSHé [

~ Figure 1

Déns1ty of Market Infarmat1an Brnadcast by 73
T W1scnns1ﬁ AM Rad1a Statignsg 1958 69




BAYFIELD

3 I ) |ﬁ 1

WASHEURN | SAWTER ]

BURNETT | ' —[PRiCE ;,AZQ:;; :.%ﬁﬁpéﬁﬁéf
4 17 11 GONEIDA ,

o ) , 8 E 5
FOLK , - . 7 ANy
w15 | ° | 5 e

7

s - foveon 1| 5

: 11 LANGLADE ) -

9 . 11 "~ | Ta¥yiem - - - : — )
CHIFPEWA |

S 1 1
ST CROIX | DURN 1l _ 14 8 o B .
’ S | ’ 7 : 11 ) 3 ___[maraTHON ] MEI‘;MINV E

CLARK : SR B )

PIERGE [Eau cLame 1. L 15 T

s 1 |16 o lsvawano

3 F—E" o _ 00 PORTAGE - |wauPaca |~ o

FFALO | TEEM* . T OUTAGAMIE - s

: SR i BROWN - |

15 1 {15 |13 _{©

: »??Ausﬁam —[whnERAGo, fé&gﬁgﬂ MANITOWOC
170 16§ |12

MARQUETTEJGREEN | Y i
-|FOND DU . sHEEt:ﬁ*—
LAG - i

|13 P15] g, Gi%

‘1 CoLUMBIA — DQDG—E ~

|16 1/

' LEgu

) o 7 Egékéﬁu =
J10 101
o MONRDE

14

LA _
CROSSE |

"167'1'

o . , fﬁ?’gﬁé&jﬁ [WAUKESHA ML, | , :
SN lu :“141 1;%

e RACINE,
 [La FavETTE wALORTH 7

"'MSV,f: 1D“1;- 9 ”'~~9 :

: sﬁneééf ,

’**Den51ty Df Market Infarmat1gn Broadcast by
N fV:ED Niscansiﬁ FM Rad1u Stat1ans, 1958 69




BAYFIELD -

0 d)

[WASHBL,H?N

BURNETT | 7
0 11 1
POLK | - . - -
~ [BARRON ' 5

3

LINCOLN

TaywloR. . |. - — .1 - " loconTe

T TV— CHIFFEWA ; 3 3

2 CLARK

MENOMINEE|”

L5

[maRraTHON

EAU CLAIRE . . Ll , ,
2 I ' ' ' SHAWANO
wauPACA |
7  [ouThcamiE
IR I R

PORTAGE = .

JACKSON |

WAUSHARA -

MARGUETTEIGREEN |
LAKE

|SHEBOY=
GAN

. -glégL;ﬁéé:';,

WASH -
INGTON

\
-

A

W

JEFFERSON [WAUKESHA [MIL,

WALWORTH .

o

RACINE - -

- [KENOSHA -

3 Density .o f Mari“;_k Et Informat 1an Broadcas t by
- 11 Wisconsin Television Stations, 1968-69.




5f_1nfarmatinn FEEETVEd Yy te

SOURCES OF MARKET NEWS INFORMATION

Coverage of the terminal livestock markets and grain |
exchanges is made easy thrnugh regular reports received over the
UPI and AP wire services. However, the terminal markets are
hand11ng an ever-dec11n1ng prapartian of tata] 11vestack as

11ve5tcck markéts,,auct1ans ‘and packérs ‘ LDca1 gra1n markets

~have traditionally been grain elevators and Feed mills located

in mcst smal1 towns on a ra11way

‘The decentralized nature of the 11vestcck market and the
nume rous grain elevators have meant that radio and television
stations must actively gather local market information, if they
are to provide adequaté market news coverage for area farmers.
Many marketing agencies sponsor. market news programs and have
thus taken the initiative in. estab11sh1ng a regular flow of price
information to the media. One concern of this study was the
number of stations using . local price 1nFormat1nn,,the sources
of this ‘information, and how it was obtained and broadcast.

LacaT Saurce Df Market News

Lgca1 sources Df market news. 1nc1ude packers, Steckyards
auctions, grain elevators, banks, cooperatives and cammad1ty
brokers. Price information from these local,sources is of
particular va1ue to: farmers pTann1ng ta 5211 TMvestock or grain
locally. . . . .

Sixty peraent af thé AM stat1ans rece1ved local price. infor-
mation from stcckyards, auctions and packers compared with three-

“ fourths of the FM, and fgur of five. TV stations. No television

and only -one AM and one FM. stat1an received price information.
from local grain elevators. - Several stations received. price

'1nfgrmat19n fram var1ﬁus nther 19ca1 sauraes such as a cheese
'exchange : : : - . : . |

W1scon51n braadcast mEd1a are. apparent?y dD1ng a gaﬂd gab
of: gett1ng price information from 1ﬂca1 1ivestock markets, but

~are. failing to seek local grain. pr1ces One exp?anat1an for =
 not seek1nq or reporting local grain-prices is the fact that
. Wisconsin is not a_ surp1us grain. praduc1ﬂg state and aTmnst S
a11 graln prcducéd is fed ta llvestnck : :

Leca1 Market News Rece1ved by Telephgne o

Mest af the Taca1 pr1ce 1nfarmat1an repgrted by the NTSchs
sin-broadcast media was ‘received by- telephone ‘contact with the -
lTocal markets. ~More than half . of the AM, two- thirds of the FM,

xfland foup= f1fths of ‘the- teievision stat1ens repgrt1ﬂg 1Dca1
;i,pr1ces receive market news’’ by» e e T :

'elephcne

There was scmefd1fferen¢e ambng the,med1afin haw the market

shawn 1n Tab1e 125;;'




~About one-half of the AM stations either used taped or direci
broadcasts of the information, while one-fourth had the annot
read the local markets. 'The remaining AM stations use a comt
tion of these methods. - ' - : , '

Tab] 12

Methﬁds Df Us1ng Market News Dbta1ned by Te1éahcne
) ' W1scans1ﬁ Rad1a and TV Stat1ansg TQES ,

— _, N o I TV
_ BFﬂadcast Metﬁggﬁ". S (N=23)  (N= TE) - (N=4)
.Taped or Ernadcast Dlrect 47;8%-1- 7 25.0% '77 25;5%
ifRead by Announcer L 26.1 | A 62.5;  S ?S;Q
VVCme1nat1gn of. Methads 26.1 __ 12.5 ;7;_”
Total 1000 100.0  100.0

Abgut two- th1rd5 cf the FM statgans preferred tg read 1&
markets, while one-fourth used direct or taped reports, and t
remainder use a combination of.methods. Three of four te1EV1
stat1gns had the announcer. read the 1@:31 market news '

Market pr1ce 1nFDPmatign Pece1ved by tETEpthe and brcad
. direct or taped was. confined almost exc1u51ve1y ‘to 1ocal 1ive

 prices. for .all Wisconsin broadcast media. -‘One AM station" 315

:jicawﬁ1ed taped or direct Pepcrts ‘on -eggs and” pDuTtryri LacaT
“or area stockyards and packers accounted for almost aill of th

‘taped or direct” local livestock reports  for all broadcast med
‘Nearly 90 percent of. the taped or- direct broadcast 11vestgck
‘reports by AM" stations were spansared wh1le 85 percent af
4s1m1Tar FM reparts werewspnnscred g . AR :

.. Thcse stat1ﬁns that read TgcaT market news abta1ned by ]
~teTepthe ganera?]y Fepgrted 11vestack .and. butter. and cheese

S prices. .. The ‘livestock: pr1§es came from: 1aca1 stﬂekyards,_paa
‘and ‘auctions; and- the cheese and butter’ pr1aes came from a loc

- cheese exchange. ~Three-fourths uf ‘the AM: 11ve5tgck reports r

  ;by the anncuncer were spansaréd cumpared w1th Qne Faurth for

%ﬂ_pcnsarship QF Agr1cu1tura1 News Prngramm1ng

e ATthngh;mﬁst'ﬂthherméfket REwWs - segments DF the agr1cuT
  _tura1 news.: pPﬂgramm1ng was .’ spgnspred,by:1acai f1rms, near1y
. -one= F1fth QF the AM and ane half.of .the .FM

, : : 1 mina




banks, and state or national firms, provided the remaining support
for agricultural news programming.

Advertising Income

The importance of advertising income from agriculture-
related firms varied among the media. Over one-third of the AM,
two-thirds of the FM, and three-fourths of the TV stations
received five percent or less of their total advertising revenue
from agriculture-related firms. However, 25 percent of the AM
stations received 6-10 percent, with the remaining stations
receiving between 11 and 21 percent or more from agricultural
sources. These findings are based on the responses of 32 of 73
AM, 24 of 60 FM and 4 of 11 TV stations in Wisconsin that
carried agricultural market news programming. Table 13 shows
the distribution of responses.

‘Table 13

Percent of Advertising Income Derived from Agriculture-
Related Firms by Wisconsin Broadcast Media, 1968

T — ’ ' . AM T FM ,
Percent. of Income (N=32) " (N=24) N

0-5% 37.5% 66.7% 75.0%

6-10 | 25.0 . 12.5 -
11-15 12.5 - -
16-20 | 15. |

] I )]

21 or more 9.4 8.3 -
Total | 100, 100. 100.0




AGRICULTURAL NEWS STAFF

The declining size of the Wisconsin farm population makes
it difficult for radio and television stations to justify a
full-time agricultural news broadcaster. Although 28 percent
of the AM, 29 percent of the FM, and five of the nine TV
respcﬂdents indicated that they were the farm director, this
was not a full-time position for most of them.

Staff Asgigned to RE§QPt”Agricu1tur§17N%wsfand Markets

Fifty percent of the AM, almost 70 percent of the FM,
and 80 percent of the TV stations with agricultural news
programming reported a regular staff member assigned agricultural

news responsibilities.

As Table 14 shows, only three AM, one FM and two television
stations had a full-time agricultural news broadcaster. In
general, most stations devoted 20 percent or less of a full-time
equivalent to agricultural news duties. .

Although certain broadcasters were assigned agricultural news
responsibilities, they did not necessarily broadcast all of the
market news. About 60 percent of the AM, 70 percent of the FM,
and 75 percent of TV agricultural market news was broadcast by
those regularly assigned this job. The remainder was given by

other broadcasters.

Tahle 14

Amount of Time Wisconsin Agricultural News Broadcasters
Devote to Their Duties, 1968.

Percent of Full-time (n=lg)  (neley (n:3)
1-20% - | 47.4% . 36.8% 33.3%
21-40 | 0.5 - L
 41-60 o 105 A7a -

7,_51—80 ':.,7f ':.;,7_ 15,8 T  1ﬁg5}  I _;h
Co81-99 o
leo o o . 15,8 - 5.3 66.7.
~Total . .. 1p0.0° - ° 7100.0  100.0




Respondents were asked to answer a series of multiple choice
questions designed to test their knowledge. of terms commonly
used in wire service market reports. Four of these questions
dealt with terms commonly used in reporting cash market prices
and volumes, and two dealt with futures markets. Table 15 shows
how the respondents scored on this quiz. '

The majority of respondents, while answering the cash terms,
left the futures market section blank. Failure to complete the
section on the futures market probably reflected respondents'
unfamiliarity with those terms,since most stations did not
broadcast the futures market prices.

The data in Table 15 suggest that many broadcasters

responsible for reporting agricultural market news apparently
do not know the meaning of many terms used daily in their reports.

Table 15

Respondents' Knowledge of Broadcast Market Terms,=1968.

__Percent Right Answers Selected

Term _ _ ~ ARM ~ FM_ TV

Active | 48% (N=29) 52% (N=25). 50% (N=4)
Slow , , 14% (N=29) ED%VCN%ZS) 33% (N=3)
Higher 57% (N=30) 60% (N=25) 50% (Ned)

Steady to Firm 50% (N=28)  60% (N=25) 75% (N=4)
ESﬁiiaigt”rés - A3k (N?—7) 9% (N=11) l1aoi (Nzi)

Beef Futures . 56% <(N= 9)  25% (N=12) - 100% (N=1)
Unit - _ o o L

:r ~*N‘is'the7t§ta1*ngmbef answering the question.
léﬁéﬁgééigféégéaétefsfwnu1d;gjke;jg;gge;IﬁlMarketTInfgrm§§icn
Received. . -~ o T T T A

‘ ;ff-f?GnéyQQSSibie;éxp]anatién5§5jﬁgj@hyfsdﬁETStatiéthdiq«ngt f
_broadcast more complete market reports could be dissatisfaction
““with-the information received from wire services and local -

- -markets... . ..




local breakdowns of market prices, better short market summaries,
more futures quotations, and more outlook information.

Audience Studies Conducted by Stations

Nine of the 36 AM, six of the 27 FM, and two of five TV
stations indicated that they had conducted a formal audience
study in the five preceding years to determine the information
needs of their audiences. The remaining stations had not
conducted any formal studies of their audiences.

While three of the nine AM, and two of the six FM stations
reported no changes in their agricultural programming as a
result of their audience studies, three of the AM, three of
the FM, and two TV stations decided to change the content of.
their agricultural programming. '

Almost 80 percent of the 31 AM, over one-half the 24 FM,
and two of five TV stations answering did not plan to change
their market news coverage. Three AM, two FM, and two TV
stations planned to increase their coverage, while one AM
station had decided to curtail market news coverage.

Summary

In general most radio and television stations serving
Wisconsin farmers broadcast some market news. These reports
were usually gdiven between 5:00 a.m. and 7:00 a.m. and during
the noon hour five days a week. In most cases these reports
were sponsored by an. agricultural marketing firm and were
rather complete for livestock. - The futures markets, cash
grain, and specialty crop reports wereilargely ignored. OQOutlook
information was reported infrequently by a small number of
stations. ) '

- Most stations had someone regulariy assigned to report
market news. News from the terminal markets was received from
a wire service, while most local news was phoned in direct or
recorded. - Only about half of the market news announcers under-
'stood ‘a - sample of the marketing terms used daily.  Few stations
had made formal audience studies: -Most would like- to see changes
in the. market news received. ' ' :

;§Dmé Impligﬁti§n§ '.

o Although*farmers greatly favor early morning and mid-day
_market ‘reports, this apparent vote of confidence for the o
~ broadcast industry must be tempered by three considerations.
~First, farmers have become accustomed to receiving market ,
~reports at these times and may feel that stations are:not inclined

té chan§e;them:afSecqnd;jaithﬁugh-radiéfaﬁdf;eieyisfgnﬁsetsaj,,;
~are.tuned in, farmers-may.not.be "receiving" the message because -

_ of competition from chores ime activities.

“ peceived-e

.. forimany
_ Q = b




operation for that day. About 70 percent of Wisconsin's farmers
hire a trucker to haul livestock to market. This means that
many farmers cannot respond quickly to daily changes in market
prices, and therefore use daily reports only to gauge the
general direction of price movement.,

The farm audience is declining, but the value of agricul-
tural output continues to increase and some reporting of
agricultural markets will always be desirable. As output per -

- farm increases with farm size and improvements in technology,
more farmers will lTikely use futures markets to hedge operations
or fix their selling prices. This trend will mean more listeners
and program sponsors for some stations.

Wisconsin studies show that station personnel as well as
many farmers do not understand some of the terms used in reporting
agricultural markets. Understandability is further complicated
by the fact that some livestock grades quoted by USDA reporters
at terminal markets are not the same ones buyers are using in
Tocal markets. The trend toward more contract buying by packers,
coupled with special grades, can only lead to a period of
greater confusion. Terminal market price quotations and grades
can be expected to have less and less meaning to farmers,
while Tocal prices and marketing conditions become increasingly
important. .

- The task of covering local markets will likely become the
rather exclusive domain of the local broadcast media. At the
present, most stations supplement wire reports with prices and
receipts at one or two of the largest buyers in their area;
ignoring packer representatives, dealers, truckers, and other
small buyers. Prices are usually obtained by telephone, with
‘ho effort made to verify prices or receipts. Under such a
reporting system, prices can be emphasized or manipulated to
the advantage of the buyer. Periodic verification of local
prices and receipts should become the minimum standard practice

for all broadcast media.

As Wisconsin has no federal-state Tivestock market reporting
service at this time, efficient market reporting depends to a
. large extent upon: the initiative of the broadcast media. Stations
in many areas could be of greater service to listeners by o
expanding their reporting of livestock markets to more buyers.

o Agri:q1tufai;b?ﬁadééstéﬁswmight:findwtheirrjabs easier and
,thEir-prﬁgﬁamemare;understandabie)by-préssTng”Fdrmfewergand" '
;simp]iertterms:tatdescribe“markétfactiVity? L
. . Despite the decline in the potential number of agricul-

_ tu?aﬁ,Iisteﬁefs;;quad;asters;need,ta keep in mind that good
'Eepartingféf]agriEUItyﬁaijmarketsﬁShguidfiéad'tq greater effi-

"cieh;y;innmarketing;erThis?meansiJaweerricesthaaii,cgnsumers,

- thus a benefit to ail of their Tisteners.
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" On page 4, paragraph 1'5h§u1d read as follows:

B ‘Market néwé reports used a large perzehtage of the time
-;a]?atted Fﬂr agricultural news programming, as indicated in

"Table 2. - The typical Wisconsin AM station broadcast nine or

“more- m1nutes, while over one-third gave 17 or more minutes of
- ‘market news. . FM stations tended to QTVE samewhat 1ess tgta1

773.;'market news, uSUET]! 5-6 minutes da11y

:3f)Ynu may. want,ta paste thisrcarrected paragraph Dver the C _Kf: 
=-erranegus_ane T R | S e




